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Las Vegas Based, International Company Offers Further Free Consulting Projects


Branded Customer Service, Inc., a Las Vegas company, is seeking eight local firms this year to become beneficiaries of week-long, “branded customer service” consulting projects.


The concept of “branded customer service” consulting was developed by company founders, Janelle M. Barlow, PhD, and Paul Stewart. Their ideas are expressed in the book, Branded Customer Service, published last year by Berrett-Koehler of San Francisco. Basically, they demonstrate that companies can achieve a competitive edge and unleash the full potential of their brand by ensuring the customer experience delivered by organizational representatives reinforces the brand promise and values. 

Branded Customer Service has recently developed a leading-edge consulting pathway and self guided Tool-Kit to transform companies around their brand and business strategy. 


Branded Customer Service, Inc., held its first On-Brand Simulator Camp in Las Vegas in May 2005. Sixteen senior consultants attended the program to become certified in the Branded Customer Service process. Four local Las Vegas case study companies were selected for a week-long consulting project. They included Zappos.com, the online shoe store; Re/Max Central real estate brokerage; Fabulous Freddy’s car wash; and the Nevada Ballet Theatre.


Prior to the On-Brand Simulator Camp, Branded Customer Service staff members met with each of the four companies to prepare them for the consulting intervention and to collect advance information to be shared with the consulting teams. Then during the week-long program, they were each visited three times by the consulting teams. The teams met with senior management as well as front-line staff and even customers. By the end of the week, each team prepared a thirty-minute presentation of their findings that was delivered back to the beneficiary companies.


Harris N. Ferris, Executive Director of the Nevada Ballet Theatre, described the result of this process for his organization as “a high-octane implementation strategy to align our brand promise to all facets of our communications.” 


According to Janelle M. Barlow, PhD, chief executive of Branded Customer Service in Las Vegas, “If this consulting intervention were charged out at our normal fees, the costs to each client beneficiary company would amount to more than $20,000. However, in the context of our Consultant Certification Program, it makes sense to us to offer this service to select companies in the community at no charge.”


“This does not mean,” Barlow adds, “that there are no obligations on the part of the beneficiary companies.” There is a time commitment from management involved, as well as some involvement of staff. The branded customer service consultant trainees are experienced business people – many holding senior positions. Around half of them come from through the United States and the remainder come from countries across the world. The expectation is that the companies will treat these free consultants with the same diligence, care and respect they would offer if they were, in fact, paying for this service.


For more information, about this opportunity, phone Branded Customer Service, Inc., at 702-939-1800 or email jeff.mishlove@brandedservice.com 

